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Earning Those Eyeballs
and Leading The Conversation



Consumers view earned media as the 
most authentic form of marketing.

Earning Eyeballs + Why It Matters

73% 
of marketers affirm that earned media 
contributes greatly to customer loyalty 
efforts, building brand awareness and 
sustaining brand health.

65% 
consider journalists, academics and experts 
as a go-to-source for brand info – right 
behind their family and friends.

56%
think brands spend too much time looking 
for ways to force them to pay attention and 
not enough time thinking of ways to make 
them want to pay attention.
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So, What Makes a 
Story Newsworthy? 
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They Get Me – 
They Really Get Me

Stories that get to a real human insight 
or truth – that’s relatable to the masses 
or a targeted audience – win the hearts 
of media and can generate some serious 
social buzz. 
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Wait, What?!

Unexpected and culturally relevant 
content and activations that make media 
and consumers say, “wait, what?” 
command media attention and drive 
consumer brand love.
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So, What?

What’s the “so, what?” for readers.  
Media want to tell their story and incite 
consumers to be a part of it – whether 
it’s an e-commerce play, IRL experience 
or social call-to-action. 
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Oh My [Gasp]…

Media and consumers love a good 
surprise and delight – but it needs to 
be culturally relevant, captured in the 
moment – and be authentic. 
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#TrendingNow

Brands that capture and respond to 
what’s happening in-the-moment on 
social media grab media attention 
and consumer mindshare.
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Don’t Hate, 
Collaborate

An on-brand collaboration – in 
partnership with a relevant cultural 
figure or brand – timed to the right 
moment in time gets attention. 
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Where’s Your 
Next Opportunity?

It’s time to mine stories and online 
chatter to find a current-day 
conversation that’s ownable for your 
brand—identify your ‘whitespace’. 
Reach out to media@rfbinder.com learn 
more about our insights-driven 
approach to earning eyeballs and 
leading the conversation. 
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